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Campaign Anthem
Our campaign anthem expresses our inspiration for tomorrow. It captures the K-State spirit 
and sets the stage for all the great things yet to come. Familiarity with it will help you craft 
communication elements that resonate with our audiences.

There’s a world out there just waiting for you to make something of it.

A world more open than ever to your ideas, your curiosity, your 
ambition and your optimism.
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• Additionally, the campaign theme can be reflected in alternative ways that do not 
use the “Don’t Make the World Wait” phrasing specifically. These headlines work 
within the context of the brand’s strong sense of exploring, discovering, becoming, 
changing. Examples include:
• World, we’ve got this.
• Today K-State, tomorrow the world.
• The world is waiting for the next game-changer.

Body Copy
The copy should follow the brand tone: aspirational, forward-thinking, confident and 
inspiring. The copy itself should invite the reader to learn more about K-State and t 
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Standardized graphic elements that offer ways to accent key design components and/or 
messages are available for you use. The paint graphic is most often used in two key ways:

• The paint graphic is often used as a background behind the Kansas State University 
wordmark as a way to ser2PdatQys 
 [(w)f4 (aile(messagT)7 (hinsas S)3 (tait fa backgm ot)6r desig)6 etingersity 



20 KANSAS STATE UNIVERSITY BRAND GUIDE



P H O T O G R A P H Y

SEC T ION 06



22



V I D E O G R A P H Y

SEC T ION 07



24



25KANSAS STATE UNIVERSITY BRAND GUIDE

V
ID

E
O

G
R

A
P

H
Y





27KANSAS STATE UNIVERSITY BRAND GUIDE

C
O

L
O

R
 P

A
L

E
T

T
E

P R I M A R Y  C O L O R  P A L E T T E

The only color to be used for the logo mark is Pantone Color 268+. For best results in print, 
use the CMYK color build below. All trademarked images may be displayed only in black, 
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The neutral palette for printed materials connects with campus architecture by using a more 
compatible collection of color. This palette is to be used for neutral backgrounds. Darker 
versions of neutrals may be used for text. Accent colors are just that — they should take 
up no more than 15% of any particular printed page or project. The accent range is used 
in the recruitment package, which includes the viewbook, brochures, signage and other 
collateral materials. Additional accent colors may be used if approved by the Division of 
Communications and Marketing, 785-532-2535, vpcm@k-state.edu.

Neutrals

PMS 7528
C 0
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Kansas State University has four primary visual marks:

• Kansas State University Wordmark
• K-State Wordmark
• Seal
• Spirit Mark

All are trademarks of Kansas State University.

Kansas State University 
Wor
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F O R M A L  U N I T  S I G N A T U R E

To allow colleges, departments and other university units to emphasize that they are an 
integral part of the university, the Kansas State University Wordmark may be customized 
with the unit name. This signature is used in more prominent and formal communications 
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U N I T  S I G N A T U R E  U S A G E  G U I D E

When determining which logo is most appropriate for a communication, think first about who 
the target audience is for that communication. Understand what resonates most with them 
and choose the appropriate logo accordingly.

In almost every communication channel and/or medium, the formal unit signature is 
appropriate to use. But, in certain situations there are opportunities to use either the informal 
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K - S T A T E  R E S E A R C H  A N D  E X T E N S I O N

Co-branding






